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OVERVIEW 
Digital disruption is revolutionizing the payments ecosystem. Traditional payment 

methods like cash, credit and debit cards, have been upgraded, while new payment 

methods such as Apple pay, Android Pay, Samsung Pay, have been added, 

transforming the customer journey and the way shoppers interact with brands. The 

new payments landscape may seem bright for businesses, but it has also revealed 

various key challenges. 

 

9ǎǇŜŎƛŀƭƭȅΣ ǿƛǘƘƛƴ ǘƘŜ ǊŀǇƛŘƭȅ ƎǊƻǿƛƴƎ Ǝƭƻōŀƭ ŜπŎƻƳƳŜǊŎŜ ƳŀǊƪŜǘΣ ǘƘŜ ŎƘŀƴƎŜǎ ŀǊŜ 

ƻŎŎǳǊǊƛƴƎ ǊŜŀƭƭȅ ŦŀǎǘΣ ŦƻǊŎƛƴƎ ŀƭƭ ǇŀǊǘƛŜǎΤ ƳŜǊŎƘŀƴǘǎΣ ŎƻƴǎǳƳŜǊǎΣ ŀƴŘ ǘƘŜ ŎƻƳǇŀƴƛŜǎ 

ǘƘŀǘ ŎƻƳŜ ǘƻƎŜǘƘŜǊ ǘƻ ƳƻǾŜ ƳƻƴŜȅΣ ǘƻ ƪŜŜǇ ǳǇ ǿƛǘƘ ǘƘŜ ƭŀǘŜǎǘ ƛƴƴƻǾŀǘƛƻƴǎΦ 

 

¢ƻŘŀȅΩǎ /ƻƴƴŜŎǘŜŘ ŎǳǎǘƻƳŜǊǎ ŀǊŜ ǳǎƛƴƎ ǘŜŎƘƴƻƭƻƎȅ ŀŎǊƻǎǎ ŀƭƭ ǘƘŜ ǎǘŀƎŜǎ ƻŦ ǘƘŜ 

ŎǳǎǘƻƳŜǊ ƧƻǳǊƴŜȅΦ !ŎŎƻǊŘƛƴƎ ǘƻ .ŀƛƴ ϧ /ƻƳǇŀƴȅ ǎǳǊǾŜȅΣ ǇŜƻǇƭŜ ǊŜŀŎƘ ŦƻǊ ǘƘŜƛǊ 

ƳƻōƛƭŜ ǇƘƻƴŜǎ ŀōƻǳǘ нлл ǘƛƳŜǎ ǇŜǊ ŘŀȅΦ {ƻΣ ǇŜƻǇƭŜ ŀǊŜ ƴƻǘ ƻƴƭȅ ǎŜŀǊŎƘƛƴƎ ƻƴƭƛƴŜΣ 

ōǳǘ ǘƘŜȅ ŀǊŜ ŀƭǎƻ ƳŀƪƛƴƎ ƳƻǊŜ ŀƴŘ ƳƻǊŜ ǇǳǊŎƘŀǎŜǎΣ ŜǎǇŜŎƛŀƭƭȅ Ǿƛŀ ǘƘŜƛǊ ƳƻōƛƭŜ 

ŘŜǾƛŎŜǎΦ  

 

 

DƛǾŜƴ ǘƘŜ ŦŀŎǘ ǘƘŀǘ ŀōƻǳǘ ол҈ ƻŦ ŀƭƭ ƻƴƭƛƴŜ ǎƘƻǇǇƛƴƎ ǇǳǊŎƘŀǎŜǎ ƴƻǿ ƘŀǇǇŜƴ ƻƴ 

ƳƻōƛƭŜ ǇƘƻƴŜǎϝΣ ƛǘ ƛǎ ŎǊȅǎǘŀƭπŎƭŜŀǊ ǘƘŀǘ ƳƻōƛƭŜ ƛǎ ƴƻǘ ŀ ǎǘŀƴŘŀƭƻƴŜ ŎƘŀƴƴŜƭΣ ōǳǘ ŀ ŎƻǊŜ 

ǇŀǊǘ ƻŦ ǘƘŜ ǳƴƛŦƛŜŘ ŎƻƳƳŜǊŎŜΦ 9πōǳǎƛƴŜǎǎ ƭŜŀŘŜǊǎ ƘŀǾŜ ŀƭǊŜŀŘȅ ŘŜǎƛƎƴŜŘ ƳƻōƛƭŜ 

ǇŀȅƳŜƴǘ ǎǘǊŀǘŜƎƛŜǎ ǘƻ ƭŜǾŜǊŀƎŜ ƳƻōƛƭŜ ƳƻƳŜƴǘǎ ƛƴ ǘƘŜ Ƴƻǎǘ ŜŦŦŜŎǘƛǾŜ ǿŀȅΦ 

 

 

 

 

* Source: Think with Google ς Mobile Principles of Retail Apps and Sites: Designing a Better Experience for Shoppers 

 

Mobile payments have become so popular that Forrester predicts 

that mobile payment transactions in the US will grow to $282.9 

billion by 2021. 

Source: Forrester - US Mobile Payments Will More Than Triple By 2021 

http://blog.qivos.com/how-to-reach-the-connected-customer-effectively/
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άLƴ ǘƘŜ ŀƎŜ ƻŦ ǘƘŜ ŎǳǎǘƻƳŜǊΣ ŘƛƎƛǘŀƭ ƛƴƴƻǾŀǘƛƻƴǎ 

are changing how consumers interact with 

brands.  

The payments industry should evolve its 

solutions to engage with customers in their 

mobile moments and provide simpler, faster, 
and safer payment experiences ǘƻ ǘƘŜƳΦέ 

  


